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THE EXPLOSION OF DATA

At Getvisibility our culture is built on solving unstructured data challenges,
enabling companies to work towards Zero Trust. We are particularly focused
on autonomously using our Artificial Intelligence and Machine Learning to
increase speed and accuracy.

From our daily conversations with customers, industry analysts, prospects,
partners and our peers , it is evidently clear the size and complexity of the
challenges around unstructured data are difficult to imagine.

Zero Trust is the holy grail in organisations focus on protection from internal
and external threats. Achieving this, where no network edge exists, and a key
requirement is total visibility of data, is certainly an uphill challenge and one
that we relish.

This reality has only increased with the onset of the pandemic and proliferation
of remote working.
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THE EXPLOSION OF DATA

• 33 million human brains worth of data is created
worldwide everyday which is the equivalent of
1.7 megabytes of data per second per human.
The numbers are staggering!

• The amount of data that organisations are dealing
with from day to day is exploding exponentially.
The ratio between unique and duplicated data is
predicted to hit 1:10 by 2024.

• 97.2% of organisations are investing in big data
and 91% in AI, not only to increase efficiencies in
their day to day business but also to increase
their security posture and to comply with
increasingly restrictive regulations.
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To try and paint a picture of this challenge, lets look at the following.
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RISKY BUSINESS

The simple reason is cost. Monetary costs,
reputation costs and management costs.

Organisations are responsible for the data
they keep particularly where it relates to
people but also to ideas and trade secrets.
The monetary impact of leaking any data can
range from Cyber attacks and ransoms, to
regulation breach fines, to loss of future
potential earnings.

This is before we even talk about the long
term damage that can be done to an
organisations brand and the loss of trust from
their customers.

There are also costs associated with managing
data and protecting it. The vast size and
complexity of the growth of data means large
investments in people and resources. In the
long term this is not scalable and will certainly
not allow organisations to work towards Zero
Trust.
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Why should organisations care? 
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SALESFORCE & THE 
PROBLEM STATEMENT

One day, after visiting one of our global technology partners, on the car
journey home, a conversation between our Chief Product Officer and a
colleague turned to Salesforce and the possible risks associated from a
security and compliance perspective.

The question was being asked more and more, by both partners and
customers, how can we protect our environment when we our application use
is mushrooming.

There was commonality in the need to strike a balance between restricting
productivity and overall protection.

There are countless tales of exiting sales people taking a copy of the contacts
database with them to their next role, and with more and more organisations
centralising their departments on Salesforce, the types of data stored
centrally are no longer just focused on leads and customers.

More and more, we are hearing of sensitive and classified information such as
Personal Identification Information, Engineer documents and drawings,
Research and Development documentation making its way into the Salesforce
environment.
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SALESFORCE & THE 
PROBLEM STATEMENT

There are many ways to solve for this however at Getvisibility we are laser
focused on enabling the journey to Zero Trust. This means reducing risk,
whether that be human error, complexity or over engineering. Some current
solutions focus on user permissions within Salesforce which require complex
integrations, accurate implementation and leaves a lot of room for error.

That conversation in the car led to an idea for a new solution that focuses on
AI Powered classification of documents as they are downloaded from
Salesforce.

So for every list export, pdf download, cad file etc. that is downloaded,
Getvisibility can prompt or enforce classification enabling DLP providers to
stop that data from leaving the organisation and ensuring continuous data
protection. The implications are far reaching due to the importance that
CRMs play in todays company architecture.
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OUR SOLUTION, 
SALESFORCE & BEYOND

Naturally, the eureka moment on that car journey got us all hugely excited for 
the future of our product roadmap as well as the speed and reduced 
complexity of our proposed solution for our customers and future customers.

Upon further brainstorming and idea challenging, this eureka moment turned 
into a “why limit our thinking” moment. This solution was not only applicable 
to Salesforce but to any use case where there are downloads to an end users 
machine. From alternative CRM’s to any cloud based application, this has 
opened the doors on the organisations that we can help protect and comply 
with todays security and compliance regulations.
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Conversations can and do lead to reality. Getvisibility are currently developing 
that exact Salesforce solution, and will have a Beta version in testing very 
soon. 
From there we will continue our drive to Zero Trust enablement powered by
our unique AI and ML.

ENABLING CONTINOUS DATA PROTECTION
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